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YOUR DREAMSCAPES EDGE

DreamScapes partners with Canada’s national news brand, The Globe and Mail, 

to reach the country’s most desirable national audience. DreamScapes is also  

distributed to select subscribers of the Toronto Star, reaching Canada’s largest 

metropolitan region in the highest income areas.

DREAMSCAPES ADVERTISING  
AND CONTENT OPPORTUNITIES

PRINT & DIGITAL       •  Print ads 

                                     •  Sponsored content 

                                     •  Special editorial feature sections 

                                     •  Cover wraps 

                                     •  Inserts – bound-in or glued-in 

                                     •  Social media 

                                     •  Custom web content 

 

DIGITAL ONLY            •  Videos, box ads, leaderboard position 

                                     •  Paid social media posts 

                                        
(Sponsored, partnerships, contests & giveaways)

 
                                     •  Web editorial features 
                                     •  Travel Alerts E-Newsletters, reaching 300,000 qualified 

                                        travel consumers
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Source: *Vividata Spring 2021 Study,  **Globe and Mail, TGAM_GA Leisure Travel study

Average age 48*  Age 25 – 54: 49 percent   

Age 55+: 30 percent   

73 percent more likely to be 
Senior Managers or Owners*   

58 percent more likely  
to have an HHI $200K+*    

35 percent more likely to have 
investible assets $500K+   

16 percent more likely to have 
3+ credit cards*  

DreamScapes magazine reaches Canada’s key consumer market 

 

After seeing an ad for a product, brand or service 53 percent are more likely to 

search for it, 76 percent more likely to purchase it and 2.5X more likely  

to recommend it*  

 

80 percent of HIGH VALUE VACATIONERS: for their next trip, they are forecasted 

to spend over $3,000**  

 

81 percent of DreamScapes’ EPICUREANS intend on taking a culinary or wine tour**  

 

Over three-quarters of our readership (76%) are CULTURE ENTHUSIASTS **  

 

3 in 4 ACTIVE TRAVELLERS prep for soft adventure and eco tours** 

 

Over 3 in 4 SEA-SEEKERS are expected to visit beaches, resorts or book a cruise** 

READERSHIP: MEET OUR NATIONAL READERS 
 
 

Our readers are culturally curious, sophisticated travellers. They seek  

adventure, appreciate the planet’s riches, and value local experiences.  

Passionate about places and people, DreamScapes travellers pursue   

the ultimate dream escapes.
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Source: *Toronto Star Media Kit 2023

59 percent male  

18-34 years  

41%  

40 percent female  

Education + Occupation   

53 percent of DreamScapes’ Toronto readers have a university degree and the 

majority (49 percent) have a professional career either in a white collar or 

managerial position. 

 

Highest Income Areas  

HHI  - These neighbourhoods are only the highest income areas in the country 

where 68% of DreamScapes’ Toronto-area readers own property, while 54% of 

its Toronto-area reader base has a household income of more than $75K. Its 

high earners with triple digit income of $100K+ comprise 38 percent of the 

total readership in the largest consumer market in Canada. 

READERSHIP:  
MEET OUR TORONTO READERS* 
 
 

DreamScapes magazine is being distributed in the Toronto Star, 

Canada’s largest daily newspaper, reaching Canada’s highly 

sought-after frequent fliers living in high income areas.   

Toronto is Canada’s largest metropolitan city and is the fourth 

largest populated city in North America after Mexico City,  

New York City, and Los Angeles. The Toronto Star possesses  

the country’s greatest total readership. 

Who’s reading? 

Age Category

18-49 years  

68%  

35-49 years  

28%  

25-49 years  

53%  

35+ years  

59%  

65+ years  

14%  

READERSHIP DEMOGRAPHICS



6,300

18,000

2,900

1,200
31,600

2,000
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LUXURY REACH

DISTRIBUTION – PRINT 

Globe and Mail Subscribers 

Ontario .............................................................. 31,600 

Quebec .............................................................. 2,000 

Manitoba & Saskatchewan .............................. 1,200 

British Columbia .............................................. 6,300 

Alberta .............................................................. 2,900 

 

Total Globe and Mail Subscribers ............ 44,000 

 

Toronto Star Subscribers ................................ 18,000  

Special Mailings ................................................ 1,000 

 

Total Copies .............................................. 63,000 

 

 

TOTAL READERS PER YEAR           995,000 

• PRINT ........................................................ 882,000 

• DIGITAL 

  Website, Digital Newsstands &  

  Social Media............................................ 113,000
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DREAMSCAPES & THE GLOBE AND MAIL 
REACH CANADA’S LARGEST NETWORK  
OF LUXURY LEISURE TRAVELLERS

3.3 million readers of The Globe and Mail are planning to take a vacation in the  

next 12 months. Connect with Canadians travelling within Canada, the U.S. and 

international destinations. 

 

 

 

 

 

 

 

 

 

 

 

 

THE GLOBE AND MAIL’S WEEKLY PRINT AND DIGITAL READERS ARE: 
 

• ACTIVE: Golfing (Index 126), Skiing/snowboarding (Index 122), 

Sightseeing (Index 119), Nightlife (Index 119), Cultural events (Index 115)* 
 

• INTERESTED IN A VARIETY OF VACATION PACKAGES: Culinary/Food & wine 

(Index 130), Romantic/Honeymoon (Index 128), Outdoor adventure/ 

Ecotourism (Index 124), Golf (Index 123), Cruise vacations (Index 122) 
 

• HIGH VALUE VACATIONERS: they are more likely to spend over $3,000 on 

their next vacation (Index 120)

Source: Vividata Spring 2021, Total National, Print/Digital Weekly Readers 

*Activities intend to do on vacation in the next 12 months 

DESTINATION                                        READERS                                INDEX 

Canada                                                       1,143,000                                         110 

USA                                                            663,000                                           116 

Mexico/Caribbean                                    357,000                                            116 

U.K./Europe                                               350,000                                           122 

Asia                                                            173,000                                            157
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EDITORIAL MISSION 
 
Since its launch in 1996, DreamScapes Travel & 

Lifestyle Magazine has been a highly valued leisure 
publication in the Canadian consumer market that 
delivers travel and lifestyle content to a high net-
worth audience of frequent travellers. The 
Editorial is overseen by an accomplished, award-
winning editor, and is written by a team of 
experienced travel writers.  

Each issue strives to showcase a segment in the 
world of travel with the ultimate goal: to inspire 
travel. Discover detailed information from short 
travel notes to broader, longer features.  

As the only independently owned travel 
publication in Canada to be circulated across the 
country through a controlled subscription reaching 
all subscribers of The Globe and Mail newspaper, 
and to frequent fliers living in Canada’s largest 
metropolitan city of Toronto through the Toronto 

Star print circulation, DreamScapes is fully audited, 
giving advertisers a strong print publication with a 
unique target audience. 

With the growth of digital applications, 
Dreamscapesmagazine.com is increasingly 
changing its position to meet consumer demands 
through exciting web exclusives, and other website 
enhancements.  

DreamScapes is available on several digital 
newsstand sites.
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Canada and the United States remain an important focus in our storytelling,  

but we also recognize exciting destinations from around the globe. 
 

In every issue, DreamScapes Editorial includes these sections: Talk, Travel Sleuth, 

Travel Gallery and Web Listings.  Enjoy long features, personal essays, service-

oriented pieces, and much more. 

2025-26 EDITORIAL CALENDAR

WINTER/SPRING:  
February 
Islands and Wellness 
The ultimate island experiences, 
from far-flung paradise isles to 
domestic islands rich in 
Canadian charm, in this issue 
we showcase singular island 
settings. The burgeoning world 
of wellness travel with its 
restorative properties also gets 
a close-up look. 

SPRING/SUMMER: 
May  
Adventure Travel, Road Trips  
and Ecotourism 
Pack your bags, in this 
prominent guide on active 
pursuits we feature the love of 
adventure travel through road 
trips and those places with 
strong green travel appeal.   

FALL/WINTER:  
October 
Food and Drink 
With the changing seasons — 
there’s the celebratory harvest 
that drifts into early winter 
days — it’s time to pay 
homage to all the seasonally 
good things in this Food and 
Drink-themed issue. 

WINTER:  
December 
Art and Design 
Creativity takes centre stage as 
we focus on a range of people and 
places around the world inspiring 
travellers to consider the value of 
art and design. This issue will 
feature destinations that have 
played an important role in 
establishing trends, art and design 
movements and other cultural 
innovations. It’s the art of travel.

DreamScapes Editorial has expanded the Editorial section with topics ready to inspire our discerning readers.  

NEW: Great Escapes, Passion Pursuits, Power Trip, City Spotlight, and Table Talk. These NEW editorial sections are open for scheduling in any issue. 

Contact the Editor for interest and inquiries. 
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IN EVERY ISSUE:  
THE CONTENT POSSIBILITIES

TALK: This star-studded editorial of a notable 

Canadian profiles a visionary within their industry.  

Be it a performer, conservationist, athlete, chef —  

the list is long. The only caveats: the individual is 

connected to Canada (living abroad or in the country) 

and is either nationally recognized or a leading 

influencer in their profession.  

 

TRAVEL GALLERY: In this collection of short travel 

news items, these mini-news notes have a  

call-to-action for readers. 

 

TRAVEL SLEUTH: We dive into a specific travel topic 

that presents readers with engaging, informative 

storytelling. Anticipate a vibrant mix of travel trends 

and destinations.

DREAMSCAPES  SPRING/SUMMER 202530

Frank 
Wolf 

CANADA’S ANSWER TO THE GREAT OUTDOORSMAN 

might just be Frank Wolf. That should come as no surprise. In 

2020, the Royal Canadian Geographical Society pegged the 

adventurer and environmentalist as one of Canada’s 90 

Greatest Explorers. 

Born in the shadows of Canada’s endless skies in North 

Vancouver in 1970, Wolf’s adventures have since become leg-

endary. His nail-biting expeditions ripple like campfire sparks 

into the night. The wilderness trekker is regarded as the first 

to canoe across Canada in one relentless season. He’s braved 

winter’s icy grip cycling 2,000 kilometres on the frozen Yukon 

River from Dawson to Nome. 

And now in his latest book, Two Springs, One Summer: A 

Year Inside the Life of a Chronic Adventurer, the renegade 

explorer recounts a year shaped by three epic journeys. The 

book opens with a 280-kilometre ski trek across Baffin Island’s 

stark, white expanse, where the wind howls like a restless 

spirit. Then, the story shifts to the Northwest Territories and 

Nunavut, where Wolf paddles 1,750 kilometres of untamed 

waterways, tracing the ancient veins of the land under the 

northern sky. Finally, he retraces the ill-fated 1854 journey of 

explorer John Rae, battling the frozen Arctic landscape on a 

harrowing 550-kilometre ski odyssey. 

DS: Do you keep a journal religiously? 
FW: Yes. No matter how tired I am, I write every evening—in 

a tent or elsewhere—capturing the day’s moments and reflec-

tions. Two Springs, One Summer begins each chapter with a 

haiku, distilling the day’s essence into a concise 5-7-5 struc-

ture. After the haiku, I dive into the day’s details.  

DS: What makes each journey unique? 
FW: Every journey has a distinct purpose. In 2013, I rowed

through the Northwest Passage to document Arctic climate 

change, incorporating the perspectives of Inuit and Inu-

vialuit communities. Another trip followed the proposed 

route of an oil pipeline from Alberta to the ecologically 

fragile area of the B.C. coastline. For that journey, I biked, 

hiked, pack-rafted and kayaked.  

DS: How do you prepare for a trip and keep things simple? 
FW: After years of experience, it’s second nature. My first

major trip was a 171-day canoe journey across Canada from the 

Bay of Fundy to Vancouver. I was 24. The simplicity hooked 

me. Now, I approach each trip like an extended weekend—

same tent, same boots, just more food. Planning involves 

shipping supplies or carrying extra provisions. 

DS: Do you explore destinations for culinary experiences? 
FW: My wife and I love exploring the Gulf Islands, enjoying

breweries and coastal restaurants. Beyond Canada, Italy’s 

Dolomites, Finale Ligure, and Lake Como are unforgettable. 

We spent weeks savouring the region’s food, wine and beauty 

with friends.  

Frank Wolf’s life is a testament to the enduring spirit of 

exploration. Whether navigating Arctic waters or sampling 

Italian cuisine, his adventures remind us of the simplicity 

found in embracing the unknown. 

TA L K

BY BILL KING 

Canada’s Chronic Adventurer 

INTO THE WILDS WITH

DS
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over the island). This tiny town is home 
to a crop of indie eateries. Head to L’abri 
café, restaurant et bar, for comfort food 
or get a mug of java and a cinnamon bun 
at the charming Marguerite Boutique et 
Provisions. 

> MUST TRY Swimming in the sparkling 
waters of Gypsum Mine Quarry, accessed 
by an easy 2.6-kilometre there-and-back 
hike. 

RUGGED COASTAL ADVENTURING 
Drive through Cape Breton Highlands 
National Park, and make a stop to hike 
the famed Skyline Trail (8.2-kilometre 
loop, not too challenging and worth it for 
the legendary views), then continue to 
Ingonish, your next stop. Book an 
eclectic-cool room above Salty Rose’s & 
the Periwinkle Café and feast on their 
decadent lobster and crab rolls. Be sure to 
browse their gallery full of local art and 
crafts. Ingonish Beach is pretty, with 
smooth grey and pink stones leading to 
white sands, and there are many down-
home restaurants serving fried clams and 
scallops, as well as artisan stores selling 
pottery, leatherwork and chocolate. 

> MUST TRY Head out on a whale-watching 
trip with Keltic Express Zodiac Adventures 
for a chance of spotting humpback, minke 
and fin whales.

OFTEN NAMED ONE OF THE WORLD’S 
most beautiful islands, Cape Breton is natu-
rally awesome.  

Driving the 298-kilometre loop of the 
Cabot Trail in Nova Scotia takes you through 
tiny fishing communities, past white sand 
beaches, including highland hikes that have 
their own big reveal of rushing waterfalls and 
stunning vistas—and perhaps even a moose 
sighting. Along the way, don’t be surprised by 
seaside eateries serving top-tier lobster rolls 
and fried clams. 

Until recently, luxe eateries and accom-
modations were scarce, but much has 
changed. Here’s where to stop for an upscale 
Cape Breton escape.  

A LUXURIOUS BEGINNING 
Start your Cabot Trail adventure in Margaree 
Harbour by booking one of the architect-
designed clifftop cottages at Ridge on the 
Chimney. Each sustainably built retreat 
offers romantic sunset views over pretty 
Chimney Corner Beach, best enjoyed from 
your private, wood-fired hot tub.  

> MUST TRY Woodroad, a neighbouring 25-seat 
restaurant, offers an intimate seven-course 
tasting menu of locally sourced and foraged 
ingredients. 

TAKE A BEACH DAY 
Inverness is home to Cabot Cape Breton. As 
one of the world’s best golf courses, it is set 
along the 1.5-kilometre stretch of Inverness 
Beach—perfect for beachcombing. Enjoy a 
long lunch on the patio overlooking the 
greens and beach beyond, or dine inside the 
stylish dining room at The Annex. Order the 
best chowder, fat local oysters, mouthwa-
tering refined dishes and fabulous cocktails. 

> MUST TRY Take a flutter with locals at Inver-
ness Raceway, where regular harness racing 
happens from June through October. 

DIP INTO ACADIAN CULTURE 
You’ll see Acadian flags everywhere in the 
town of Chéticamp. At Les Trois Pignons  
visitors’ centre find a comprehensive intro-
duction to local Acadian culture (and plenty 
of hooked rugs that are novelty items sold all 

G R E A T  E S C A P E S  

Rugged coastline meets upscale 
new experiences along this  
popular Nova Scotia route

BY LOLA AUGUSTINE BROWN

New Faces of 
Cabot Trail

DS

DREAMSCAPES  SPRING/SUMMER 202576

PH
OT

OS
: V

IR
GI

N 
AT

LA
NT

IC
 | 

CY
NT

HI
A 

DA
VD

 | 
GO

W
AY

 T
RA

VE
L 

| F
AI

RM
ON

T 
CH

AT
EA

U 
LA

KE
 L

OU
IS

E 
| N

US
FJ

OR
D 

VI
LL

AG
E 

RE
SO

RT
 | 

FA
RM

ER
’S

 D
AU

GH
TE

RS
 | 

ER
IC

K 
CH

EV
EZ

 | 
GE

TT
Y 

IM
AG

ES

T R AV E L  G A L L E R Y

Travel expert Cynthia David provides updates on the tourism industry in this curated collection that appears in every issue —  

 TRAVEL NEWS YOU CAN USE

THE ELEGANT NORTHERN CITY OF TURIN, ITALY’S FIRST 
capital, enchants with its sweeping piazzas, sumptuous royal palaces 
and historic cafés. Buy the Torino+Piemonte card to access the most 
famous sites easily. Don’t miss the National Cinema Museum in the 
monumental Mole Antonelliana, conceived as a synagogue in 1863. 
Reserve a spot in the glass elevator and rise 85 metres up through the 
dome to survey the city and the Alps beyond. Dive into archaeology 
at the century-old Egyptian Museum, one of the most important col-
lections of Egyptian antiquities outside Cairo. Take a city sightseeing 
bus with your card or take the shuttle bus to the baroque Venaria 
Reale palace and gardens, where your card offers discounted 
access. turismotorino.org

BUCKLE UP—SIR RICHARD BRANSON TOUCHED DOWN WITH 
fanfare befitting a royal comeback when his Virgin Atlantic landed in 
Toronto this past April, launching daily direct flights between Toronto 
and London. What kind of on-board mood should you expect? Curated 
music, TV shows and films care of Vera, the airline’s entertainment 
platform, Wi-Fi in the sky, and tasty food and drinks that are included 
in economy fares will surprise. Premium service offers two checked 
bags with on-board bubbly. And for Upper Class seats, think London 
lounge meets sky-high sass, with bubbly flowing as you enjoy those 
beds that beg for a mid-flight nap. Dressed in their signature Vivienne 
Westwood uniforms, the crew could strut the aisles like it’s fashion 
week at 35,000 feet. Between the posh service and a playlist worthy of 
Soho House, the flight feels less like travel and more like an airborne 
soirée. Canadians are going to be seeing a lot more red this summer
—and it’s not just the maple leaf. virginatlantic.com

FAIRMONT CHATEAU LAKE LOUISE WILL REVOLUTIONIZE 
wellness in the Canadian Rockies with the summer opening of its 
BASIN Glacial Waters thermal bathing spa on the shore of Lake Louise. 
Dramatic arched windows overlook the turquoise lake, a natural basin 
flanked by mountain peaks and glaciers. Hotel guests can personalize 
their visit by choosing hot, cold, wet or dry options. Hydrotherapy har-
nesses the healing power of water in all its forms, from the crushed 
ice to steam mists. For a quick, invigorating reset, try the outdoor cold 
bucket drop. Warm up in the traditional Finnish sauna or outdoor Auf-
guss steam bath. After bathing, meditate in the glow of a Himalayan 
salt wall then settle onto a heated stone slab bed for full-body relax-
ation before adjourning to the Glacier Lounge. chateau-lake-louise.com

B E AT  T H E  H I G H  C O S T  O F  VA C AT I O N S  BY  C H O O S I N G  
destinations that stretch our weak Canadian dollar. Travel company 
Goway Travel says bookings to Egypt are up 250% in the past year, and 
with $1 CAD fetching 35 EGP now is the time for that bucket-list trip. 
Australia and New Zealand both offer an economical escape, says 
Goway, and Zanzibar’s inexpensive bars, restaurants and beaches offer 
balance to the cost of a pricey Tanzania safari. Enjoy a discounted 
vacation to South Africa’s bustling cities, where local wines and big 
game await. Japan is also surprisingly affordable this year. Unwind on 
a beach in Bali and spot wildlife in Indonesia’s Komodo National Park. 
If you fancy travelling in luxury for less, prices in Vietnam can 
be shockingly cheap. Goway.com

DREAMSCAPES  SPRING/SUMMER 202570

AS DUSK FALLS ON THE SLOPES  O F  
Rumiñahui Volcano I find myself confessing 
my deepest fears—to a horse. The horse, 
indifferent to my desperation to connect, 
refuses to move when prompted, leaving me 
feeling like a failure within mere hours. 

I’m in Ecuador’s Chagras Region at 
Hacienda El Porvenir, a working ranch near 
Cotopaxi National Park. I travelled to this 
Land of the Four Worlds in hopes of finding 
some clarity to an adult ADHD diagnosis 
received a few months earlier. That’s how I 
ended up here, dabbling in equine therapy 
for the first time, in deep mourning for the 
life I might have lived.  

CHALLENGE ONE 
“Lead your horse to where you want to go, 
not where he wants to go,” Maria, the ranch 
owner and horse therapy facilitator, calls out. 

Easier said than done. No matter how I 
tug at the bridle, the horse resists. Failure is 
now written all over my face, even when 

spending time with a horse, something that 
should feel simple. 

Maria approaches. “The horse senses 
anxiety,” she says. “Calm your mind and 
body. Be gentle, but firm.” 

But my mind has never been calm, and 
for the first time, I stop pretending. Earlier in 
the day, while forest bathing on the ranch, I 
had broken down, inhaling the aroma of 
damp leaves, scented with a hint of fresh 
soil, and cried unabashedly for the first time 
in years. The horse knows I’m not okay. 

CHALLENGE TWO  
The next day, I did connect with a horse named 
Cariño. Sitting 15 metres away on the grass I 
sense his longing—one that mirrors my own. 

I press my hands into the earth, desperate 
for connection. Cariño collapses onto the 
grass, meeting my gaze. The indifferent 
horse from the night before is gone, replaced 
by a creature that looks exhausted, fragile—a 
reflection of myself. I’ve spent a lifetime 

donning a mask, trying to fit into a world 
that wasn’t built for me. And I’m tired, too. 

LESSON LEARNED 
I lie down in the grass without breaking my 
gaze. We simply exist in that space, a space I 
could only find here in Ecuador, at a ranch 
nestled in a corner of the earth, where my 
chaotic soul could finally find peace. 

When I finally rise, knowing that my time 
here is finite and limited, Cariño rises with 
me. I tentatively approach him, hand out, 
and when he dips his head to sniff at it, I 
move closer, cradling myself into the side of 
his neck and feeling his majestic mane tickle 
my skin. He nuzzles into me, and I know.  

I’m going to be okay.  

TRAVEL PLANNER 
Advanced reservations are needed for Hacienda 
El Porvenir’s Equine Therapy program.  
For details, see tierradelvolcan.com/ 
hacienda-el-porvenir 

How a horse 
encounter in 
Ecuador taught 
life balance
WORDS AND PHOTOS BY JENNIFER MALLOY 

P O W E R  T R I P  

DS

Healing 
Hooves 
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TARGET YOUR ISSUES:  
MORE CONTENT POSSIBILITIES

DreamScapes provides more sections devoted to topics that resonate with 

today’s consumer audience. The frequency is limited, subject to the Editorial 

scheduling, giving high exposure on an array of thoughtful subjects. Partners 

and Sponsors have an opportunity to collaborate on the special sections below.   

 

GREAT ESCAPES: A travel theme or destination gets top billing and answers, 

“Why Now.” 

 

CITY SPOTLIGHT: Explore the latest local developments, and the city’s best. 

Loaded with reader tips on dining, accommodations, sightseeing, one urban 

setting around the globe is given special prominence in a single issue. 

 

PASSION PURSUITS: In this Editorial section, sustainable travel is the focus. 

We consider the three pillars: supporting local communities; cultural heritage 

preservation; and protecting the planet. Readers will discover a destination 

through meaningful travel.  

 

POWER TRIP: Readers have a first-hand account of an empowering trip that 

leads to self-discovery.  

 

TABLE TALK: Strictly culinary-focused, this Editorial section encompasses all 

the delicious spin-offs associated with food.  It’s here readers will discover 

food trends around the globe, learn about destination dining scenes, including 

celebrated chef profiles, among other juicy tidbits.

ENHANCED 
SECTIONS
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EXCLUSIVE SPONSORED CONTENT

High-impact branded content is carefully curated and created  
in-house by the Editorial team with client direction and approval. 
This exclusive space also is open to supplied content. We work 
with brands to tell their most compelling stories.

Nature waits 
for you.
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EXPLORE QUÉBEC’S 
WILD SIDE 

S P E C I A L  F E A T U R E  S E C T I O N
DREAMSCAPES  SPRING/SUMMER 202540

P
ack the car and get ready for an epic 
Canadian road trip to Québec this summer. 
La belle province offers a taste of Europe 
closer to home with exceptional culinary 

experiences, captivating historical sights, warm 
hospitality and luxurious stays—hallmarks of 
properties in the distinguished Fairmont Hotels 
and Resorts portfolio.  

To start your adventure head to the village of 
Montebello, about an hour’s drive from Ottawa. 
Though tiny, this destination delivers big thrills 
for visitors, like Parc Omega. It’s a beloved attrac-
tion where you can spot bears, wolves, bison, elk 

and foxes in their environment. When hunger 
strikes, shop for artisanal cheeses and picnic sta-
ples at a local shop.  

Rural Escapes 
There’s more fun to be had at Fairmont Le Château 
Montebello, featuring the world’s largest log 
cabin. This top-rated property has welcomed 
guests for decades. On Canada Day it turns 95— 
a testament to its enduring appeal. Guests  
appreciate its rustic charms, pretty countryside 
location and its myriad of unique activities. On  
the culinary front, enjoy barbecue fare on the 

BY MICHELE SPONAGLE

This summer, Québec beckons with city and 
country destinations, regional cuisine and 
outdoor adventure for the ultimate road trip.

FAIRMONT ROAD-WORTHY 
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EVEN IF YOU’VE NEVER BEEN PART OF THE CRUISE 
club, there’s a good chance an Alaska cruise is on your 
bucket list. And if you are a cruise connoisseur, you’ll 
be taken aback by the level of luxury and the seamless 
experience offered on Regent Seven Seas Cruises’ all-
inclusive voyages to a faraway place known as “the 
Last Frontier.” 

For travellers seeking a balance between refined 
luxury and raw adventure, Seven Seas Explorer’s Alaska 
voyages are a revelation. With no less than 16 voyages, 
sailings range from 7–14 nights, embarking from Van-

couver, British Columbia; Seward, Alaska; and, for the 
first time, Seattle, Washington. 

This is not just a cruise; it’s an immersion into the 
wild beauty of the Last Frontier, wrapped in the comfort 
of a world-class floating resort. Imagine standing on 
your private veranda as glaciers calve dramatically into 
the sea, or sipping perfectly aged Bordeaux wine while 
an orca surfaces in the distance. Every moment aboard 
Seven Seas Explorer is designed to deepen your connec-
tion to Alaska’s rugged grandeur—without sacrificing 
the indulgence of five-star hospitality. 

BY KAREN BURSHTEIN

REGENT SEVEN SEAS CRUISES’ 
ALASKA VOYAGES

Sail away on-board the world’s most inclusive luxury cruise line  
and discover adventure at its best 

Exploring the Last Frontier with
S P E C I A L  F E A T U R E  R E P O R T
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Suites so Well-Appointed  
You Won’t Want to Leave 
Seven Seas Explorer is an all-balcony suite cruise ship 
with 373 spacious accommodation options that boast 
some of the largest private verandas in the cruise 
industry. Choose from 15 categories—each with 
custom-made designs. Superior Suites, for example, 
are inspired by the tony Hamptons with a cool blue, 
brown and white palette, and feature beds with 
ocean views. The Veranda Suites are roomy entry-
level suites (ranging from 28.5 sq. m to 33.5 sq. m) 
with separate seating areas. The Concierge Suites are 
glamorously decorated by famed furniture designer 
Dakota Jackson with almond silk wall covering and 
plush carpeting. The Penthouse Suite has spacious 
separate living and sleeping areas, and walk-in closets, 
as well as your own butler. At the top of the list is  
the Regent Suite, a palatial 281 sq. m two-bedroom, 
two-and-a-half-bathroom cabin, laden in Art Deco-
inspired splendour. Complete with a grand piano, it’s 
so chic and well-appointed that you might never 
want to leave. Actually, that could be said of all the 
suites (especially when you learn there’s 24-hour 
room service and a personalized in-suite mini bar), 
but we bet the majestic glaciers and on-board activi-
ties will lure you out. 

It’s no surprise this luxurious ship has garnered 
kudos for her refined aesthetics prioritizing elegance 
and balance. Carrara marble—nearly 0.4 hectares in 
total—covers surfaces (in public spaces and suites), 
and crystal chandeliers hang throughout the lavish 
interiors. However, Seven Seas Explorer is best known 
for her curated art collection. Works by Picasso, Miró 
and hundreds of original masterpieces from contem-
porary artists are thoughtfully displayed throughout 
the ship. (The great art, along with Alaska’s wild and 
untamed nature, might inspire you to take an art 
class; Seven Seas Explorer offers on-board educational 
programs, too.) 
 
Personalized Suites, Fine Wine  
and Elevated Culinary Delights 
If you’re embarking from Vancouver, and have 
reserved the Concierge Suite, there’s a fabulous pre-
cruise overnight stay at the beautiful Fairmont 
Vancouver Hotel included. Don’t miss their signature 
afternoon tea. 

As soon as you step aboard Seven Seas Explorer you 
immediately sense what makes this cruise unique. 
With a maximum of 746 guests and 548 crew—a 
nearly 1:1 guest-to-crew ratio—the experience feels 
private and personalized, yet large enough to enjoy 
the ample stellar activities. 

As you embark on this world-class cruise, you will 
begin to experience Seven Seas Explorer’s exceptional 
culinary and beverage offerings. Reservation-only 
restaurants include the fantastic Prime 7 Steakhouse, 
and Chartreuse, a French fine-dining restaurant 
known for their multi-course dinners served amid 
sultry glass-panelled walls. Select dishes such as 
hand-cut Black Angus tartare topped with sturgeon PH
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DID YOU KNOW? 
The Alaska cruise season runs 
from late May to September, 
and the best time to see bears 
and the wild salmon run is July 
to September. 
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W
ith over 100 Vintner’s Quality Alliance 
(VQA) wineries and an equally out-
standing collection of restaurants, 
spontaneously finding your way to a 

fabulous wine tasting or meal in Niagara is always 
easy. But so much is happening in Niagara’s wine 
and culinary scene right now that just a little pre-
trip planning can generate some very tasty 
rewards. From MICHELIN-starred meals to sus-
tainable sipping and fresh new ways to taste and 
tour at area wineries, here are some delicious 
ways to experience Niagara wine country’s 
exciting evolution on your next trip.  

Taste What the Critics  
Are Buzzing About 
Niagara’s wineries have long been on the radar of 
the world’s wine critics, but today, the region’s 
restaurants are also feeling the love. Fat Rabbit, a 
restaurant and whole-animal butchery in St. 
Catharines, and Trius Winery Restaurant in 
Niagara-on-the-Lake both garnered highly 
coveted recommendations from MICHELIN Guide 
critics who descended on the region for the very 
first time in 2024. Niagara Benchlands’ Restaurant 

Pearl Morissette was recognized as a “power-
house” by the MICHELIN Guide, becoming the 
region’s first restaurant to earn a MICHELIN  
star. MICHELIN Guide Inspectors also lauded 
Restaurant Pearl Morissette with a Green Star for 
its robust sustainability efforts, which include a 
two-acre regenerative garden, local foraging, and 
educational workshops. 

Sip Something Sensational  
and Sustainable 
Niagara’s 70 producers of certified sustainable 
wines love to pour visitors a taste of the wines 
they craft using environmentally responsible 
practices, but they don’t stop there. Recognizing 
the growing interest in sustainability, many 
wineries now offer beyond-the-glass 
experiences showcasing their commitment to 
the planet. Tawse Winery offers a popular 
Vineyard Tour and Tasting experience 
showcasing the winery’s organic farming 
practices and non-interventionist approach. 
Southbrook Winery’s Green Map helps guests 
spot the property’s 23 different earth-conscious 
initiatives. 

An Exciting Evolution on a 
Next-Level Food & Wine Escape

DISCOVER NIAGARA 
WINE COUNTRY

P R O M O T I O N A L  H I G H L I G H T
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Visit Marquees & Newbies 
A quick scroll through the dozens of different 
Niagara wineries recognized with 2024 Decanter 
World Wine Awards reveals an interesting aspect of 
Niagara wine country’s evolution. While well-
established wineries like Pillitteri Estates Winery, 
Two Sisters Vineyards, Hidden Bench Estate Winery, 
and Vineland Estates continue to earn coveted spots 
on the annual who’s who list, a number of smaller, 
boutique-style wineries and up-and-coming entities, 
including Domaine Queylus, Westcott Vineyards, 
Leaning Post Wines, 180 Estate Winery, Big Head 
Wines, Ravine Vineyard Estate Winery, Bella Terra 
Vineyards, and Lakeview Wine Co., are also claiming 
seats at the table.  

Blend Nature & Art with Wine  
& Food Fun 
While it’s tempting to fill a Niagara getaway with 
nothing but wine- and food-focused pursuits, 
combining the region’s one-of-a-kind natural 
landscapes, world-renowned arts experiences, and 
eclectic events adds even more flavour. A cycle or 
stroll down the historic Niagara River Recreational 
Trail can effortlessly include stops at Lailey Winery, 
Reif Estate Winery, and Riverview Cellars Estate 
Winery. A hike on the section of the Bruce Trail that 
winds its way through the Niagara Benchlands 
makes for easy tasting and touring at Henry of 
Pelham, Malivoire Wine Company, The Organized 
Crime Winery, Thirty Bench Wine Makers, Domaine 
Le Clos Jordanne, and Rosewood Estates Winery. 
Guests of 13th Street Winery are encouraged to 
wander through the property’s fascinating 
sculpture garden. Live arts lovers can time their trip 
to coincide with a Shaw Festival performance or a 
concert right along the Niagara Wine Route at St. 
Catharines’ FirstOntario Performing Arts Centre or 
Jackson-Triggs’ open-air Amphitheatre. 

PLAN YOUR NEXT 
NIAGARA ESCAPE 
For Niagara getaway inspiration,  
pre-planned trip itineraries,  
and travel tools.

DS

A TASTE FOR 
ALL SEASONS

Niagara’s many passport touring events and seasonal celebrations are an excellent 
way to enjoy an incredible selection of wine and food pairings at multiple wineries.

WHEN

Spring & 
Summer 

Fall 

Winter

Sip & Sizzle Passport 

Graze the Bench 

Cuvée en Route 

Niagara Homegrown Wine Festival & 
Discovery Pass Touring Program 

International Cool Climate Chardonnay 
Celebration 

Niagara Grape & Wine Festival and 
Discovery Pass Touring Program 

Get Wrapped Up 

Taste the Season Passport 

Niagara Icewine Festival & Discovery 
Pass Touring Program 

Chocolate & Cheese Passport 

For the Love of Wine 

Niagara-on-the-Lake 

Niagara Benchlands 

Throughout Niagara 

Throughout Niagara 

Throughout Niagara 

Throughout Niagara 

Niagara Benchlands 

Niagara-on-the-Lake 

Throughout Niagara 

Niagara-on-the-Lake 

Niagara Benchlands 

WHAT WHERE

S P E C I A L  F E A T U R E  S E C T I O N

  PICTURE-PERFECT
Germany 
   Escapes

History, charm, and stunning views.
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OU’RE ENJOYING A SLICE OF MARZIPAN 
cake at the more than 200-year-old Café 
Niederegger in Lübeck. But did you know 
you’re sitting at the heart of one of medieval 

Europe’s key trading centres?  
Lübeck, the Queen City of the Hanseatic League, 

was a founding member of the powerful federation 
of merchant guilds and market towns that 
controlled Baltic and North Sea trade from roughly 
the 13th to the 17th centuries. 

The League connected cities across present-day 
Germany, Poland, Latvia, Estonia and beyond. 
Beyond trade, it also fended off pirates and 
marauding Vikings, influenced urban development, 
and wielded significant political power. 

Baltic Boom Towns 
The League made boom towns across the Baltic, 
attracting entrepreneurs and artisans who built 
sumptuous Gothic buildings and towering 
churches. Although the League in Germany petered 
out by the late 16th century, its legacy endures in art, 
architecture and early global trade principles. 
Revived in 1980 as “Die Hanse,” the association now 
promotes cooperation and cultural exchange among 
former Hanseatic cities. 

A Gothic Trade Tour 
As global trade dominates the news, isn’t it a good 
time to join a Historic Highlights of Germany tour of 
Hanseatic Germany? You’ll explore medieval shops, 
meet shipbuilders and brewers, and visit Lübeck, 
Rostock, Osnabrück, and Münster—each inspiring 
fairytale charm. 

Some Highlights 
Lübeck, the Hanseatic League’s de facto capital, was 
a hub where merchants strategized. Today, it’s one 

of Germany’s best-preserved medieval cities, and a 
UNESCO World Heritage Site. Marvel at its ornate 
brick gabled homes, Gothic churches, and the iconic 
Holstentor, one of northern Europe’s most Insta-
worthy spots. Lübeck’s famous medieval courtyards 
are hidden gems and a must-see. 

Rostock, once a shipbuilding hub for the 
League’s high-sided cog ships, remains a city with 
more than a whiff of maritime flair. Each August, 
Hanse Sail draws historic and modern ships for one 
of Europe’s largest maritime festivals. Make time 
(excuse the puns) for a stop at the 15th century 
astronomical clock in St. Mary’s Church, and watch 
the clock’s hourly procession of dancing apostles—
a sheer delight. 

Münster looks remarkably well-preserved 
despite its 1,200-year history. Hanseatic influences 
are evident throughout the city, from aristocratic 
gabled houses to the mighty St. Paulus Dom, along 
with the Hall of Peace in the Gothic town hall. You 
must also visit the 1648 Café for the incredible 
panoramic view of the Gothic city. Münster exudes 
youthful energy, thanks to its many university 
students, navigating the city by bike. 

Osnabrück’s historic Market Square showcases its 
Hanseatic-era brick and stone architecture. Take a 
look at the extraordinary silhouettes, showcasing its 
impressive brick architectural legacy. The city’s 
“Steinwerke” vault houses stand as testaments to its 
trading past. Browse the shops along the old trade 
routes before stopping at Osnabrück’s local brewery 
near St. Peter’s Cathedral for a well-earned beer. 

TRAVEL PLANNER 
For more on Germany’s Hanseatic heritage, visit 
Historic Highlights of Germany, 
historicgermany.travel

DID YOU KNOW? 
Lufthansa’s name  

(Luft-hansa) is a testimony 

to the importance of the 

Hanseatic League.

DS

BY KAREN BURSHTEIN

THE FIRST GLOBALISTS 
The Hanseatic League in Germany Celebrates 670 years in 2026 
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SOCIAL MEDIA  

Reach our growing audience at the newly revamped digital 

platforms for DreamScapes. We can seamlessly integrate key 

messages, promotions and highlight timely campaigns to our 

audience of devoted travellers, who are armchair readers as 

well as frequent fliers. DreamScapes has won the 2024 Best 

Social Media Post category by Discover America Canada.

PRINT  

DreamScapes magazine is published 4 times  

per year, reaching all subscribers of The Globe and 

Mail across Canada, and as a special supplement  

4 times a year in the Toronto Star, reaching only  

the highest desired income areas in Canada’s 

largest metropolitan city. 

MULTIMEDIA SOLUTIONS

DIGITAL  
dreamscapesmagazine.com is accessed globally 
and has a strong Canadian audience of HHI 
consumers and travellers. With a redesigned new 
website, dreamscapesmagazine.com has been  
fully reimagined giving partners an excellent digital 
publishing travel tool in the Canadian market today. 
Dreamscapes is also available on several digital 
newsstands. Download the Dreamscapes Travel 
Magazine App.

TRAVEL ALERTS E-NEWSLETTER 
This reaches 300,000 qualified travel consumers.
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WEBSITE AD RATES

MAGAZINE AD RATES - PER INSERTION 
INCLUDES PRINT & DIGITAL EDITIONS 

(A)   Video Box .............................................................. $595 

       One Position 
 

(B)   Leaderboard ........................................................ $595 

       Size: 648 pixels x 129 pixels 

 

(C)   Box Ad .................................................................. $395 

       Size: 212 pixels x 176 pixels 

AD SIZE/UNIT 1 MONTH WEB ONLY RATE

•    All ad positions are on the DreamScapemagazine.com 

      Home Page 

•    Rates quoted are net

Full Page ...................................................................... $6,950        $6,450        $5,950 

1/2 Page ...................................................................... $4,500        $4,250        $3,950 

1/3 Page ...................................................................... $3,500        $3,250         $2,950 

Double Page Spread .................................................. $11,900       $10,900      $9,950 

Inside Front Cover Double Page Spread ................ $13,900       $12,900      $11,900 

Outside Back Cover .................................................... $8,950        $8,500        $7,950 

Inside Front Cover ...................................................... $7,950         $7,500        $6,950 

Inside Back Cover ...................................................... $7,500         $6,950        $6,500

SIZE OF                                                         NUMBER OF INSERTIONS 
ADVERTISEMENT                                              1X             2X             3X
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AD DIMENSIONS & SPECIFICATIONS

DOUBLE PAGE SPREAD 
Bleed: 17” x 11-1/8” 
Trim size:  16-3/4” x 10-7/8” 
Live area:  7-3/8” x 9-7/8” (x2) 

1/2 PAGE - OPTION A 
Trim size: 4-1/8” x 10-7/8” 
Bleed: 4-3/8” x 11-1/8” 
Live area: 3-5/8” x 9-7/8” 

1/2 PAGE - OPTION B 
Trim size: 8-3/8” x 5-3/8”  
Bleed: 8-5/8” x 5-1/2” 
Live area: 7-3/8” x 4-7/8” 

1/3 PAGE - OPTION A 
Trim size: 2-7/8” x 10-7/8” 
Bleed: 3-1/8” x 11-1/8” 
Live area: 2-3/8” x 9-7/8” 

1/3 PAGE - OPTION C 
Trim size: 5-1/8” x 5-1/8” 
Bleed: 5-3/8” x 5-3/8” 
Live area: 4-7/8” x 5”  

1/3 PAGE - OPTION B 
Trim size: 8-3/8” x 3-3/4” 
Bleed: 8-5/8” x 4” 
Live area: 7-1/4” x 3-1/8” 

1/2 PAGE -  OPTION C 
Trim size: 5-3/8” x 8-1/8” 
Bleed: 5-1/2” x 8-1/4” 
Live area: 4-7/8” x 7-3/8” 

FULL PAGE 
Bleed: 8-5/8” x 11-1/8” 
Trim size:  8-3/8” x 10-7/8” 
Live area:         7-3/8” x 9-7/8”

ALL BLEED SIZES INCLUDE  1/8” BLEED ON ALL SIDES.

1/6 PAGE - OPTION A  
 Live area: 2-3/8" x 4-7/8" 

1/6 PAGE - OPTION B  
 Live area: 7-3/8" x 1-5/8" 

TRIM SIZE (FINISHED SIZE) 
8-3/8” Wide x 10-7/8” Deep 

 

BLEED ADS 
All bleed sizes include 1/8” bleed on all sides. 

 

LIVE AREA 
Keep live text 1/4” away from the trim edge. 

 

DELIVERY METHOD 
Email, WeTransfer, Dropbox, Google Drive 

 

ACCEPTABLE AD FORMATS 
PDF (PDF/X-1a compliant) – preferable 

Adobe InDesign CC 2025* 

Adobe Illustrator CC 2025* 

Quark XPress 2025* 

*Please supply fonts and links 

 

ADDITIONAL INFORMATION 
Full colour process printing, web press. 

Self cover with two-wire saddle stitch. 

 

SUBMIT MATERIAL TO 
Joe Turkel, Publisher 

joe@globelitemedia.com 

Tel: 416-725-3353 or 1-888-700-4464

TRAVEL AND LIFESTYLE MAGAZINE
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For more information please contact your DreamScapes Account Manager.

PUBLISHER 

Joe Turkel 

Head Office: 416-725-3353 or 1-888-700-4464 

Email: joe@globelitemedia.com

EDITORIAL OFFICE 

Ilona Kauremszky, Editor / Associate Publisher 

Phone: 647-819-0891 

Email: editor@dreamscapes.ca

AD CLOSING DATES & 
MATERIAL DEADLINES

ISSUES CLOSING DATE MATERIAL DUE DISTRIBUTION DATE 

FALL/WINTER 2025 September 15 September 26 October 23 

WINTER 2025/2026 October 27 November 7 December 4 

WINTER/SPRING 2026 January 12 January 16 February 12 

SPRING/SUMMER 2026 April 3 April 14 May 14 

FALL/WINTER 2026 September 14 September 25 October 22 

WINTER 2026/2027 October 26 November 6 December 3

DreamScapes is published by Globelite Travel Marketing Inc. 

5863 Leslie St., Suite 315, Toronto, ON  M2H 1J8 

Tel: 416-725-3353 or 1-888-700-4464 

E-mail: joe@globelitemedia.com 

www.dreamscapesmagazine.com


